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ABOUT THE SURVEY
· Respondents to the survey were selected from Research Now’s consumer panel to reflect a general distribution of the U.S. population, ages 21 to 72 years old. 
· Respondents were also selected by regional geographic distribution (South, West, Northeast, Midwest) to reflect U.S. demographics. 
· Without knowledge of Mayflower’s sponsorship, 1,500 respondents completed the survey. 

ABOUT MAYFLOWER
· Mayflower is America’s most recognized and trusted moving company.
· Mayflower offers a full range of moving services. 
· Mayflower moves an average of 50,000 families each year and has more than 220 agents across the country.
· Visit Mayflower.com for more information.

SURVEY RESULTS
Decluttering/Deep Cleaning Trends and Patterns 
· Almost two out of five survey takers declutter every three months and more than 50 percent say they don’t have a specific time of year for it. 
· Generation X (34%) and baby boomers (40%) are significantly more likely than millennials (27%) to say they declutter once a year. 
· Millennial males (17%) are significantly more likely than others to say they never declutter.  
· Millennials (22%) are three times more likely than Generation X (7%) and over seven times more likely than baby boomers (3%) to say they declutter every January to start the year off fresh. 
· Men are significantly more likely than women to say they deep clean every January to start the year off fresh (15% vs. 8%). 
· Those in the Northeast* (24%) are significantly more likely than the Midwest, South and West (8%, 9% and 6%, respectively) to say they deep clean every January to start the year off fresh. 
· Men are significantly more likely than women to say they deep clean as a part of spring-cleaning (33% vs. 22%). 
· Those in the Northeast (31%) and Midwest (32%) are significantly more likely than those in the South and West (24% and 23%) to say they deep clean as a part of spring-cleaning. 
Who’s a Minimalist and who’s on the Fence? 
· More than 50% of survey takers consider themselves a “moderate” when it comes to purging their items. 
· Millennials (23%) are significantly more likely than Generation X (12%) or baby boomers (8%) to say they are minimalists when it comes to purging things/belongings. 
· Millennial males are the most likely to claim the minimalist title (34%). 
· Those in the Northeast are significantly more likely than the rest of the country to be minimalists. 
· Northeast (26%) vs. Midwest, South and West (10%, 14% and 11%, respectively) 
· Minimalist: I never keep more than I absolutely need.
· The Midwest, South and West* (50%, 52% and 57%, respectively) are more likely than the Northeast (41%) to call themselves ‘moderate.’ 
· Moderate: I accumulate things over time and purge as needed.
· 52% of Americans are only “somewhat” familiar with the simplicity/minimalist movement.
· Millennials (84%) are significantly more likely than Generation X (75%) or baby boomers (71%) to be familiar with the simplicity/minimalist movement. 
· Millennial males (49%) are significantly more likely than millennial females (25%) to consider themselves ‘very familiar’ with the simplicity/minimalist movement.
· Only 11% of respondents say they do NOT believe in living simply or minimally. 
· While 69% of Americans say they only somewhat believe in living simply and minimally, most Americans express minimalist attitudes and behaviors. 
· Millennials (91%) and Generation X (91%) are significantly more likely than baby boomers (84%) to at least somewhat believe in living simply/minimally. 
· Baby boomer males (22%) are the most likely to say they do NOT believe in living simply/minimally. 
· Individuals with children under the age of 18 are significantly more likely than those without to strongly agree that they believe in living simply/minimally (29% vs. 15%). 
· Two-thirds of respondents say their household lives simply and minimally ‘sometimes.’ 
· Millennials (25%) are significantly more likely than Generation X (14%) and baby boomers (9%) to say their household always lives simply/minimally.
· In general, men are significantly more likely than women to strongly agree that they believe in living simply/minimally (23% vs. 16%). 
· Millennial males are the most likely to say they always live simply/minimally (39%). 
· Baby boomers (24%) are more likely than millennials (14%) and Generation X (15%) to say their household never lives simply/minimally. 
· Eighty percent of respondents agree clutter stresses them out. 
· 71% say living without clutter or excess makes them feel more grounded and in control. 
· Millennials (72%) and Generation X (75%) are more likely than baby boomers (67%) to agree living simply makes them feel grounded and more in control. 
· 54% percent consider living a minimalist life to be a fun and worthwhile challenge. 
Feelings on Clutter and Decluttering
· 82% of Americans agree living without clutter or excess makes them feel freer. 
· 80% agree clutter stresses them out. 
· …but this second-guessing is just that, as more than half of Americans don’t expect their belongings to become very valuable in the future (54%). 
· Half of Americans declutter to feel more relaxed and less stressed, expressing an intrinsic motive for decluttering their lives. 
· More than 60% of survey takers say they declutter to make their homes easier to clean and half say decluttering makes them more relaxed. 
· The fear of looking like a hoarder is also a motive to declutter, as slightly fewer Americans (42%) say they declutter to avoid being a hoarder. 
· Generation X (70%) and baby boomers (74%) are significantly more likely than millennials (55%) to say they de-clutter to make it easier to keep their home clean. 
· Generation X (55%) and baby boomers (52%) are also more likely than millennials (45%) to say they de-clutter to be more relaxed/less stressed.
Thoughts on Moving
· Nearly one-quarter of Americans (23%) say they would consider moving for the purpose of downsizing in the future.  
· 57% of Americans say they’ll purge everything they don’t need before moving; however, fewer Americans (44%) have actually done this in the past. 
· Millennials (19%) are more likely than Generation X (13%) or baby boomers (9%) to say in the past they have moved everything they own without purging anything. 
How Do People Declutter? What Helps and What Hurts? 
· 47% of survey takers use some kind of online service, social site or app to help them declutter.
· One in four Americans (26%) say they’re considering selling unused items through a resale/consignment shop in the future and more than one-third of Americans (35%) are considering selling unused items online.  
· Millennials (33%) and Generation X (35%) are significantly more likely than baby boomers (25%) to say they have used online sales sites to help them de-clutter. 
· Households with children under the age of 18 (36%) are more likely than those without (29%) to use online sales sites. 
· Millennial men are significantly more likely than millennial women to use online sales sites, resale apps and online clothing resale sites to help get rid of things they don’t use anymore.
· Online sale sites millennial men (39%) vs. millennial women (29%)
· Resale apps millennial men (24%) vs. millennial women (16%)
· Online clothing resale millennial men (24%) vs. millennial women (14%)
· Only 19% of Americans plan to store unused items in their basement or attic in the future, compared to 26% who have stored items in those areas in the past.  
· Millennials (58%) are more likely than Generation X (51%) and baby boomers (44%) to agree it is hard for them to let go of things they’ve purchased with their own money. 
· Millennials are significantly more likely than baby boomers to agree they keep things they don’t use anymore because they may be valuable in the future.
· Baby boomers (83%) are more likely than millennials (78%) to agree they like giving away things they don’t use anymore. 
· Millennials (58%) are more likely than Generation X (49%) and baby boomers (52%) to agree they wish they could let go of more things, but can’t seem to do it.
· 24% of Americans say they feel guilty about getting rid of items given to them as a gift and 22% of Americans say feeling guilty about getting rid of other items they own keeps them from being able to fully reduce clutter. 
· 43% are second-guessing their decluttering decisions by holding onto items they think they might need again someday.
· 29% of those who are married or live with a partner agreed that disagreement over what to get rid of with their spouse/partner stops them from decluttering. 
· Baby boomers (49%) are significantly more likely than millennials (39%) and Generation X (42%) to agree the thought they might need it again someday stops them from decluttering. 
· Millennials (16%) are significantly more likely than Generation X (8%) or baby boomers (6%) to say they will consider moving unused items into a storage unit/facility in the future.  
Heirlooms 
· 70% of respondents have received an heirloom from a relative.
· Generation X (60%) and baby boomers (64%) are significantly more likely than millennials (53%) to say they have put an heirloom in a safe place to pass along. 
· Millennials (17%) are more likely than Generation X (12%) and baby boomers (10%) to say they have refurbished or repurposed an heirloom into something new. 
· Millennial men are significantly less likely than other generations to say they have displayed an heirloom in their home (31%). 
